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RESOLUTION NO. 13-

BE IT RESOLVED by the City Council of the City of Huntsville, Alabama,
that the Mayor be, and he is hereby authorized, to enter into an agreement by
and between the City of Huntsville and The Huntsville Times Inc., on behalf
of the City of Huntsville, a municipal corporation in the State of Alabama,
which said agreement is substantially in words and figures similar to that
certain document attached hereto and identified as “Contract between the City
of Huntsville and The Huntsville Times, Inc.” consisting of two (2} pages
with the date of November 7, 2013 appearing on the margin of the first page,
together with the signature of the President or President Pro Tem of the City
Council, and an executed copy of said document being permanently kept on file
in the Office of the City Clerk-Treasurer of the City of Huntsville, Alabama.

ADOPTED this the 7th day of November, 2013

President of the City Council of
the City of Huntsville, Alabama

APPROVED this the 7th day of November, 2013.

Mayor of the City of Huntsville,
Alabama



| The Huntsville Times

ALABAMA MEDIA GROUP

City of Huntsville, Alabama

ADVERTISER/AGENCY ADVERTISING CONTRACT

167, 72930,68722,2392,1034438

Advertﬁer/ Agency Name Associated Account Numbers
308 Fountain Circle Huntsville, AL 35801

B ing Address

Tommy Battle 256-427-5000

Contact Name Contact Phone Number

Contact Email Address
Email Address

Agreement is hereby made between ALABAMA MEDIA GROUP, hereinafter "Publisher," and the undersigned, hereinafter
"Advertiser” and "Agency" (if applicable). This agreement shall be effective on 4/1/2013 (“Effective date”).

The following products and/or services are covered by this Agreement:

oThe Birmingham News

*The Mobile Press-Register

oThe Huntsville Times eAL.com eMiscellaneous

This custom package is valued at 378 Inch Annually. The total investment is 38.20 Daily and 53.98 Sunday. Billing
for this advertising shall be Total Inches per Month, payable by check.

In addition to the terms stated above, the following provisions will be stipulated by this Agreement:

Additional Information

TERMS & CONDITIONS

1. Orders for all advartising units in Publisher's Newspaper, Website andfor Apps ars non-
cancellable. In the event that (a) Advertiser uses or pays for less advertising than that specified
herein or the Advertiser or Agency otherwise breaches the terms of this Agreement, ar (b if at
any tima Publisher In its reasonable judgment determines that Advertiser [s not ikely to have
published the tetal amount of advertising specified herein during the tem of this Agreement, any
rate discount will be retroactively nullified and Advartiser and Agency will be charged the
difference between the rates charged and the rates applicabls for the volume of space actually
used and pald for, in accordance with Publisher's applicable rate schedules ("short-rate™). In
such event, Adverliser and Agency must reimburse Publisher for the short-rate within ten (10}
days of Publisher's involce therefor and Advertiser will thereafter pay for advertising at the open
tale or at the newly-determined rate(s) {as applicable).

2. Advertiser and Agency shall pay for such advertising at the rates set forth in this contract (if
specified herein) or Publisher's rate card applicable at the time of the publication of the
advertising. Volume discounts are net rates. No other discounts apply.

3. Payment for advertising shall be made on or before the 30th day of the month following that
in which advertising is published. All advertising production fees (if any) shall be billed and are
immediately due in full within the first month of the ad campalgn. Faiture of Advertiser and its
Agency, if there is one, to comply with this requirement shall, at the option of Publisher, be
considered a breach of this agreement. If payment is made by Agency, allowable commissions
may be deducted. If any bill Is not paid by its due date, commissions shall be deemed not
eamned and the gross amount of the bill shall be pald In full. Publisher may, atits aption, require
cash with order or otherwise change the payment terms at any time.

4. This Agreement is not subject to rebates.

§.  Advestiser and Agency, if there be cne, each agrees to be jointly and severally liable for the
payment of 2l bills and charges incurred. Advertiser authorizes Publisher, atits election, to

tender any bill to Agency, and such tender shall constitute notice to Advertiser of the bill and
shall in no way Impair the joint and several liability of Advediser and Agancy, Payment by
Advertiser {o Agency shall not discharge Advertiser's liability to Publisher. The rights of
Publisher shall in no way be affected by any dispute or claim as between Advertiser and
Agency. Advertiser confirms thatit has appeinted Agency, if one is specified, to be its
authorized representative with respect to all matters relating to advertising placed on
Advertiser's behalf with the understanding that Agency may be paid a commission.

6. Advertiser and its Agency, if there be ona, represent and warant that: {i) Advertiser's
websites, mobila sites, applications, andfor similar services that are associated with advertising
purchased hereunder shall contain all necessary consumer disclosures required by applicable
federal, state and local laws, rules and regulations, including, but not timited to, a conspicuous
link to a clear, accurate, and up-to-date Privacy Policy that: (a} discloses (1) the usage of third
party tachnolegy; (2) the participation of thitd party service providers; and (3) the data collection
and usage by such service providers and from such third party technology; and {b) complies with
all applicable privacy laws, rules and regulations; (i) it will not merge personally identifiable
infermation with information previously collected as non-persenally identifiable without robust
notice of, and the end-user’s prior affirmation (i.¢., “opt-in") consent to, that merger; and {jii}
there is nothing tn any advertisement or other material {Including but not fimited to software
andfor product samples) provided by Advertiser or Agency, or in any material to which the
advertisement or other materfal links or refers, that viclates any perscnal or proprietary right of
any third party {including, but not limited to, copyright, trademark, patent, service mark,
rmisappropriation, unfair competition, trade secret, privacy publicity rights, efc.), constitutes false
advertising, is harmful, or violates any law or governmental regulation; {iii) none of the
advertisements or other materials provided to Publisher for display on its Websites or Apps
cause the downlaad or defivery of any software application, sxecutable code, any virus or
maliclous or social engineering (e.9., phishing) code or features; and (v} it will not conduct or
undertake, or authorize any third parly to conduct o undertake, any unlawful or improper actions

(See Other side for continvatlon of terms and ¢condItions)

City of Huntsville
Type of Business Advertiser’s Signature
Ross Tomasella Mayor Tommy Battle

“Alabama Medfa Group Advertising Representative

Advertiser’s Printed Signature

Alabama Media Group Adveértising Director

D Canada 9/7/12

Name of Person Individually Giable

D Corporate uPartnership D Assumed Name

Date: 11/7/2013

President of the City

Cotrmnedl




TERMS & CONDITIONS CONTINUED

in connection with the Websites or Apps, including, but not limited to, generating automated,
fraudulent or otherwise invalid clicks or impressions on Publisher's Websites or Apps. As part of
the consideration to induce Publisher to publish, distribute, display, perform or transmit
(collectively referred ta herein as "Publish® or “Published” or “Publishing”) such advertisement,
Advertiser and its Agency, if there be ene, each agrees {0 jointly and severally defend,
indemnify and hold harmless Publisher, its affiliates, employees, and representatives against all
liability, loss, damage and expense of any nature, including but not limited to attorneys' fees,
arising out of () the Publishing of any advertisement submitted by or on behalf of the Advertiser
regardless of whether Publisher paiticipated in the creation of such advertisement, or the linkage
of any advertisement to any cther material, or the loss, theft, use, or misuse of any credit or
debit card or other payment, financial, or persenal information; (b) any violation of the CAN-
SPAM Act or other laws relating fo Advertiser’s advertisements, including, but not limited to,
commercial messages e-mailed on Advertiser's behalf by Publisher; (¢) the products and/or
services promoted, sold, presented andfor contained in Advertiser's advertisements; and (d) a
breach or alleged breach of its covenants, wairanties and obligations under thess advertising
contract terms and conditions.

7. Advertiser shall have the right to revoke its agency at any time during the period of this
agreement effective upon receipt by Publisher of notice in writing; in such event, Publisher may,
at its opion, terminate this agreement. if Advertiser shall designate another agent Publisher
may, at its option, recognize such agent upon receipt of an agreement by said agent to be
hound by the terms of this agreement and to become liable for the payment of all bills due and to
become dus under this agreement.

8. Pubfisher reserves the right, atits absolute discretion and at any time, to cancel any
advertising or reject any advertising copy, whether or not the same has already been
acknowledged and/for previously Published, including but not limited to for reasons relating to the
contents of the advertisement or any technotogy associated with the advertisement. In the event
of such cancellation or rejection by Publisher, advertising already run shall be paid for at the rate
that would apply if the entire order were Published and no short rate will apply. The rejection of
copy by the Publisher shall require Advertiser andfor Agancy to supply new copy acceptable to
the Publisher. Advertisemants that simulate editorial content must be clearly labeled
"ADVERTISEMENT” or "PROMOTION" or “SPECIAL ADVERTISING SECTION" at the top of
the advertisement, and Publisher may, in its sole discretion, so label such copy.

9. Publisher, atits option, may terminate this agreement for the breach of any of the terms
hereof, it being specifically understood without limitation that fzilure on the part of either
Advertiser or Agency to pay each bill on or before its due date shall constitute a breach. Should
Pubfishar terminate this agreement, all charges incurred together with short-rate charges shall
be immediately due and payable.

10. Any bill tendered by Publisher shall be conclusive as to the corectnass of the item or items
therein set forth and shall constitute an account stated unless written objection Is made thereto
within fen days from the rendering thereof. In addition, unless otherwise agreed on the cover

. page of this agreement, all impressions andfor ather measurements of ads hereunder shall be
solely based on Publisher’s calculations.

11. This agreement may not be assigned by Advertiser or Agency without the prior written
consent of Publisher, and any assignment without such consent shall bs null and void.
Advertiser or Agency may not use any space for the advertisement either directly or indirectly of
any business arganization, enterprise, product, or servics other than that for which the
advertising space is provided by Publisher, nor may Advertiser or Agency authorize any others
to use any adverlising space.

12. Ciders containing terms, rates or conditions or spacifying positions, facings, editorial
adjacencies or other requirements may be accepted but such terms, rates, conditions or
specificatlons are not binding unless Publisher has specifically agreed to them in writing.

13. In the event of a suspension of publication of Publisher's Newspaper, Website and/or Apps
due to strike, accident, fire, fload, computer or software/network malfunction, congestion, repair,
Intemet cutages ar any other cause or contingencies beyond the control of Publisher, itis
understood and agreed that such suspsnsion shall not invalidate this contract, but a} will give
Publisher the aption to cancel this agreement, or if Publisher does not do s0, b} upon resumption
of publication this contract shali be continued and no liability for damages shall be incurred by
the: Publigher by reason of such suspension.

14. Interest will accrue at a rate of one and one-half percent (1.5%) per month {or such other
maximuri amount as is permissible by law) on all past due balances. If it becomes necessary to
place with an attorney for collection any claim for funds due under the terms of this agreement,
then Advertiser and Agency agree to pay to Publisher the reasonable attomeys' fees arising
from such collection.

15. 1 during the period of this agresment Publisher revises its advertising rates, Advertiser and
Agency agree to be bound by such rates provided Publisher gives at least thirly (30) days notice
of such increase. However, in such event Advertiser may elect not to place any further
advertisemenls after the effective date of the increase, and if no space is used after the effective
date of the increase, no short rate will be charged on space used prior te such increase.

16. Publisher does not guarantee any given lavel of circulation or readership. In addition,
Publisher makes no guarantee or reprasentation as to the quantity and quality of visits,
impressions, circulation, or other usage of its Wehsite or Apps or of the advertisement, or as to
the use of any particular tracking or information-gathering devices, unless Publisher expressly
agrees otherwise in wiiting. tn addition, all impressions andfor other measuremants of
advertisements for Publisher's Websites and Apps shall be based solely on Publisher's
calculations for its Websites and Apps. To the extent Publisher fails to provide
Advertiser/Agency with any guaranteed imprassions on its Website or Apps (if expressly agreed
fo by Publisher in wiiting), Pubfisher will provide as a sole remedy a makegood, by extending the
arder bayond the contracted advertising flight pesiod until the remainder of the guaranteed
impressions are delivered. For the purpose of clarification, Advertisers/Agencies that requesta

D Canada 09.07.12

special biling schedule or an upfrant bill will not raceive refundsfadjustments in the case of
under delivery of guaranteed impressions (if applicable).

17. Publisher's sole ligbility (and Advertiser's and Agent's sole remedy) for errors and/or
omissions by Publisher in published advertisements shall be to provide Advertiser a ¢redit for
the actual space of the esror or omission (in no event shall such credit exceed the total amount
paid to Publisher for the applicable advertisement), and Publisher shall have no liability unless
the error or omission is brought to Publisher's attention no later than 5 working days after the
advertisement s first Published. However, if a copy of the advertisement was provided to or
reviewed by Advertiser, Publisher shall have no liabifity. IN NO EVENT SHALL PUBLISHER BE
LIABLE TO ADVERTISER, AGENCY OR ANY OTHER PARTIES FOR ANY FURTHER
DAMAGES GF ANY KIND ARISING FROM THIS AGREEMENT OR ANY BREAGH THEREQF,
INCLUDING BUT NOT LIMITED TO INDIRECT, SPECIAL OR CONSEQUENTIAL DAMAGES
QR LOST PROFITS,

18. Failure by Publisher to enforce any provision of this agreement shall not be considered a
walver of such provisicn. Unless inconsistent with the exprass terms of this agreement, all
orders are subject to the terms of Publisher's applicable rate card. Advertiser and Agency
acknowledge receipt of a copy of said rate card.

19. Adveriiser and Agency recognlze that the copyright in any adverfisements created by
Publisher is owned by Pubfisher. As fo all other advertisements, Advertiser and Agency agree
that Pubfisher has the non-exclusive right, for the full term of copyright, by itself or through third
parties, to rapublish, retransmit, re-perform, redistibute or otherwise re-use any advertisements
submitted heraunder in any form in which the advertisements may be Published or used {in any
media now in existence or hereafter developed) in whole or in any part, whether or not combinsd
with material of others.

20. This agreement will be construed in accordance with the laws of the State of Alabama. Any
actlon based on or alleging a breach of this agreement must be commenced in a state or federal
court In Birmingham, Alabama; and the parties hereby consent to the exclusive jurisdiction of
such courls in connection with this Agreement,

21. Advertiser and Agency understand that advertisements andfor other commercial messages
sent on its behalf by Publisher via electronle mail may he govemned by federal, state and local
laws, rules and regulations, including without limitation the Controlling the Assault of Mon-
Solicited Pornography and Marketing Act of 2003 and any acts related thereto, and including the
interpretation thereof by the FTC or other governmental awthoities {collectively, the "CAN-SPAM
Act’) and state ‘Do Not E-mai’ registries. Advertiser and Agency agree to comply with all such
applicable laws, rules and regulations. Without limiting the generality of the foregoing,
Adverliser and Agency shall fulfill all obligations of a "Sender" as defined in the CAN-SPAM Act,
and comply with Publisher's policies intended to comply therewith.

22. Al data collected by Publisher, Adverliser and/or any third party in connection with this
agreement shall be exclusively owned by Publisher, and not used or disclosed by
Advertisar’/Agency without Publisher's prior wiitten approval in each instance.

23. The titles and logos of the Publisher's Newspapers, Website and Apps are registered
trademarks andfor trademarks protected under common laws. Neither the titles nor the logos
may be used without the express written pammlssion of Publisher.

24, This agreement may be sxecuted by Advertiser/Agency by manual, facsimile or scanned
PDF signatures {or by clicking "accept’ or similar terminology online), and in any number of
counterparts, each of which will be deemed an original and all which together will canstitute one
and the same instrurent.

25. PUBLISHER DISCLAIMS ALL WARRANTIES AND/OR GUARANTEES, EXPRESS OR
IMPLIED, INCLUDING, BUT NOT LIMITED TO, WARRANTIES FOR NONINFRINGEMENT,
ACCURACY, AVAILABILITY, UPTIME, MERCHANTABILITY AND/OR FITNESS FOR ANY
PARTICULAR PURPOSE IN CONNECTION WITH THE DISPLAY, PERFORMANCE AND
TRANSMISSION OF ADVERTISEMENTS IN PUBLISHER'S NEWSPAPERS, WEBSITES AND
APPS. Advertiser and Agency acknowledge that third parties other than Publisher may
generate automated, fraudulent or othernwise invalid/improper impressions, conversions,
inquiries, clicks or other actions on Advertiser's advertisements displayad on Publisher's
Websites andfor Apps. As between Advertiser and Publisher, Advertiser accepts the risk of any
such improper actions. Advertiser's exclusive remedy for such suspected improper actions is for
Advertiser to request a refund relating fo its impacted advertisements in the form of advertising
credits on the applicable Website or App within thirty (30) days from the end of the calendar
month in which such advertisement [s initially displayed on the applicable Websie or App. Any
advetising credit refunds in connection with the Advertiser's aferementioned requests are within
the sole discration of Publisher.

26. The foregaing terms shall govem the relationship between Publisher and Advertiser and
Agency. Publisher has not made any representations to Advertiser or Agency thal are not
contained herein. Unless exprassly agreed o in writing signed by an officer or senior executive
of Publisher, no other terms and conditions in insertion orders, contracts, click-through terms
and conditions, copy instruction, letters, or otherwise will be binding on Publisher,



SECTION3.0 BIDDER INFORMATION & ACKNOWLEDGEMENTS
3.1 BIDDER INFORMATION FORM

Bidder must print this form and complete,

Business Organization

Name of Bidder (exactly as it would appear on an agreement):

Advance Alabama fledin L} c
Doing-Business-As Name of Bidder:
The H(AMLJWM& Tieeg

Principal Office Address;

Telephone Number:

Fax Number:

Form of Business Entity fcheck one (*X"]
Corporation
Partnership
Individuat
Joint Venture
Other (describe):

L

xX_

Limiled Lidility Copnpory

~CorperationSitatement

[N
If a saxporatien, answer the following;

Date of incorporation: Ahialiae?
Location of incorpotation: Alabago
The corporation is held: Publicly ____ Privately ¥

Names and titles of corporate officers:

fhodt Shaep,  Pres bt
Lielki Catle, Secrtvnsy
Thonas Seppy, Chiel Fivoncid Ofleo

Partnership Statement



if a partnership, answer the following;

Date of organization:
Location of organization:
The parinership is: General ___ Limited

Name, address, and ownership share of each general partner owning more than five percent (5%) of the partnership:

Joint Venture Statement
It a Joint Venture, answer the following;
Date of organization:

Location of organization:
JV Agreement recorded? Yes___No

Name, address of each Joint Venturer and percent of ownership of each:

3.2 CONTRACTORE-VERIFY NOTICE

The Beason-Hammon Alabama Taxpayer and Citizen Protection Act, Act No, 2011-535, Code of Alabama (1975) §
31-13-1 through 31-13-30 (also known as and hereinafter referred to as “ the Alabama Immigration Act”) as
amended by Act No. 2012-491 on May 16, 2012 is applicable to all competitively bid contracts with the City of
Huntsville. As a condition for the award of a contract and as a term and condition of the contract with the City of
Huntsville, in accordance with § 31-13-9 (a) of the Alabama Immigration Act, as amended, any business entity or
employer that employs one or more employees shall not knowingly employ, hire for employment, or continue to
employ an unauthorized alien within the Staie of Alabama.

During the performance of the contract, such business entity or employer shall participate in the E-Verify program
and shall verify every employee that is required to be verified according to the applicable federal rules and
regulations. The business entity or employer shall assure that these requirements are included in each subcontract in
accordance with §31-13-9(c). Failure to comply with these requirements may result in breach of contract,
termination of the contract or subcontract, and possibly suspension or revacation of business licenses and permits in
accordance with §31-13-9 (e) (1) & (2).

Code of Alabama (1975) § 31-13-9 (k) requires that the following clause be included in all City of Huntsville
contracts that have been competitively bid and is hereby made a part of this contract:

“By signing this contract the contracting parties affirm, for the duration of the agreement, that they will not violate
federal immigration law or knowingly employ, hire for employment, or continue to employ an unauthorized alien



within the State of Alabama. Furthermore, a contracting party found to be in violation of this provision shall be
deemed in breach of the agreement and shall be responsible for all damages resulting therefrom,”

33 ACKNOWLEDGEMENTS

I hereby certify that I have read and understand the City of Huntsville’s General Terms and Conditions, I
hereby certify that I agree to comply with all of the General Terms and Conditions of this IFB, I also
understand that the General Terms & Conditions are standard and that any contradicting requirements of the

TFR supersede,

I affirm that I have nof been in any agreement or collusion among bidders or prospective bidders in restraint of

freedom of competition.

Upon award of this bid, I will not substitute any item on this bid under any clreumstances.

MMM@ ey

naLHle of Bid
[Qﬁhk%henwja

Print of Type Name of Bidder )

10212013

Date

Arrifmnce/«"f“laam Med L

Legal Name of Fitm

200 Wesfside S;,Wg Swite 1o

Mailing Address

Hindecll A 358
Cit tate ip Code
Al A3 KLm) P

Phone Fax
(depke, @ a)-com

Email Address, )

Website Address

Terms
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APPENDIX G
CITY OF HUNTSVILLE, ALABAMA REPORT OF QWNERSHIP FORM

A, General Information, Please provide the followlitg inforination: .

\?iegal name(%pnolude “doing usiness ag”, if
(applicable): Huntsyille. Time.s

{1 ity of Huntyville curtent taxpayer ideniiﬁcati‘on tumber (if avaitable):

(Pleasenote that if this munber has been a551gned by the City and 1f’y0u are renewing yoitf business license, the
number should be: hsted on.the renewal form.)

B. Type of Ghwuership. Please complote the un-shaded portions of the following ohart by checking thie sppropiate
box below and enfering tis:apptoprinte Entity 1.1, Number, if applicable (for an sxplanation of what an-entity
number is, please see paragraph C below):

‘I'ype.of Ownership (cheek appropriate hox) Entily £ D, Nunilier & Applicable Stafe
[1 Individual or Sole Proprietorship Not Applivable
[ General Pavhership Not Applivable
£ Limited Partucrship (P Number & State:
i1 Limited Liability Partnership (LLP) Number & State:
mitcd ‘Liability Company (LLC Single Member) Number & Sfate: / ff/‘/ 67 1 L
{3 LLG Multi-Member) MNumbor & State:
£3 Corporafion Number & State:
£} Other, please explatn: lli\Itu;nber & State (if a filing eniity undey state
Tasw):

C. Tatity LD Numbers. Ifan Bntity 1D, Number is required and if the busingss entity is reglstered in thiy state, the
fiutiber is available through the website of Alabama’s Secrotary of State at: vieww.sosstate.al.us/, under
“Government Records”, Ifa, foreign entity is not registered in this state please provide the Entity LD, numbet (or
othet similar number by whatever named-oalled) assigned by the state of formation along with the name of the stato,

;. Forination Docurnents. Please note that, with regard to entities, the entity’s formation doctimeits, o ludiig:
axticles oi cérlificates of ingorporation, organization, or other applicable formation documents, as recorded in the
probate recoids of the applicable caunty and state of forination, are not requived unless; (1) specifically tequested
by the Clty, 6r{2) an Enlity LD, Nuinber is required and one has not been assigned or provided,

Please date and sign this form in the space provided-below and either-write legibly or type your name under your
signatire; b‘y/a .are signing on hehalf of an entity please insert your title as well,

Signature: /a/fffi'i/&“/ Ve : "Title (it applivable);_ e 1 ASS
I‘ypeorlchblywﬂéname; M vb#wwa&&q Date: / 0+ S} c;)Ok'?)

Revised 12/7/20F1




Business Entity Details

Home Government Records Business Entities Search Details
Business Entity Details
The Huntsville Times Co,, Inc,
Entity 1D Number 184 - 307
Entity Type Domestic Corporation
Principal Address Not Provided
Principal Mailing Address Not Providad
Status Exists
Place of Formation Montgomery County
Formation Date 12-26-1996

Registered Agent Name

CSC LAWYERS INCORPORATING SVC INC

Registered Office Street Address

150 § PERRY ST
MONTGOMERY, AL 36104

Registered Office Malling Address

150 S PERRY ST
MONTGOMERY, AL 36104

Nature of Business ANY LAWFUL ACTIVITY
Capital Authorized 200 NPV
Capital Paid In
Incorporators
Incorporator Name HOLLEMAN, CRAIG D
Incorporator Street Address Not Provided
Incorporator Malling Address Not Provided

Annual Reports

Annual Report informatlon Is filed and maintained by the Alabama Depariment of Revenus.

Page 1 0f2

If you have quastions about any of these filings, please contact Revenue's Business Privilege Tax
Division at 334-242-1170 or www.ador.alabama.gov. The Secretary of State's Office cannot answer
questions about or make changes to these reports.

1997 1998 1999 2000 2001 2002 2003 2004 2005

Registerad Agent Changed From

Report Year 2008 2007 2008 2009 2010 2011 2012 2013
Transactions
Transaction Date 2-25-1997
Articles Of Correctlons CORRECTED TIME TO TIMES IN CQ NAME
Transaction Date 6-29-2006
GILL, RICHARD H
Registered Agent Changed From 444 SOUTH PERRY STREET
MONTGOMERY, AL 36101
Transaction Date 11-13-2009
THE CORPORATION COMPANY

2000 INTERSTATE PARK DR STE 204
MONTGOMERY, AL 36109

Transaction Date
Miscellaneous Filing Entry

9-28-2012
REVOKE TERMINATION FILED

Scanned Documents

Click here to purchase copies.

Document Date / Typs / Pages

12-26-1996  Articles of Formation 4 pgs.

Document Date / Type / Pages

2-25-1997  Articles of Correction 2 pgs.

Document Date / Type / Pages_

6-29-2006  Registered Agent Change 1 pg.

Document Date / Type / Pages

11-13-2009 _ Registered Agent Change 1 pg.

Document Date / Type / Pages

8-20-2012 Merger 4 pgs.

Document Date / Type / Pages

9-28-2012 Revoke Termination 2 pgs.

http://arc-sos.state.al.us/cgi/corpdetail.mbr/detail ?corp=184307 &page=name&file=

10/21/2013



